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Preface

Corporate social responsibility and sustainability are closely related.

At Sydbank we are naturally especially focused on the financial side of sustainability 
in our daily work. And we are very conscious of the responsibility resting on us to 
create sustainable finances for our customers and our shareholders but also at a 
societal level.
 
The entire banking sector recognises the importance and relevance of ensuring 
financial stability in society and many resources are used to undertake this task in our 
day-to-day work.  

However sustainability is not just about finance – nor for banks. It also concerns 
people and our use of environmental resources. Also here, what matters is to find the 
methods and strategies that are sustainable in the long term. Our resources – human 
resources, environmental resources as well as financial resources – must be well-
balanced.

In 2015 Sydbank initiated a project to systematise and expand its CSR efforts and 
reporting. This work was continued in 2017. Sydbank’s CSR report offers an overall 
perspective of where we currently stand and how we balance our resources at 
Sydbank as well as how we strive to create a sustainable bank. Sydbank has a strong 
financial foundation – but being “sustainable” in its broadest sense involves more 
than this. 

It means that we are open and willing to share responsibility for developments in the 
areas that are directly or indirectly related to our activities as a bank. This 
report looks beyond the financial ratios and addresses the people-
related and social obligations involved in running a bank.

Karen Frøsig
CEO



Banks play a leading role in ensuring financial stability in society. Sydbank 
recognises the importance and relevance of ensuring financial stability and many 
resources are used to undertake this task in our day-to-day work.

A significant part of Sydbank’s corporate social responsibility (CSR) is defined in legis-
lation and takes place in close dialogue and collaboration with public supervisory au-
thorities. 

As a systemically important financial institution (SIFI), Sydbank is also subject to a 
number of stringent requirements concerning the Bank’s capital base and resilience.

Consequently financial stability is the overall focus of the Bank’s CSR efforts and 
objectives.

The other CSR focus areas at Sydbank are:

• social responsibility for customers and employees

• climate and environment

• human rights

• anti-corruption and crime-fighting

• local engagement.

These focus areas serve as Sydbank’s guidelines when setting targets and assessing 
risks in the area of CSR.
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1. Sydbank’s key focus areas

• Financial stability

• Social responsibility for customers and employees

• Climate and environment

• Human rights

• Anti-corruption and crime-fighting

• Local engagement.
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Internal CSR organisation
In 2015 Sydbank started work on enhancing and systematising its CSR efforts, objectives and 
reporting. This work continued in 2016 and 2017. The objective for 2017 was to expand the 
Bank’s reporting and further improve the basis of reporting.

In organisational terms CSR reporting is the responsibility of the Group Executive Management 
Secretariat & Communications, which is a support function at Sydbank. 

In 2017 an internal CSR forum, which meets once a year, was established in connection with 
expanding the Bank’s CSR efforts. The purpose of this forum is to align the targets of the 
business units’ CSR contributions for the coming year. After the annual review meeting, central 
and local entities work on their own activities with Communications as the facilitator for 
reporting.

Our CSR objectives and efforts are limited to the areas that are especially relevant for us as a 
bank. Our report focuses on the areas on which Sydbank has a direct influence. We give an 
account of these areas in a structured manner.

The 2017 report takes into account the new requirements for CSR reporting pursuant to section 
99 a of the Danish Financial Statements Act and section 135 b of the Danish Financial Business 
Act.

The Bank’s CSR policy is updated on an ongoing basis and at least once a year.

Sydbank’s Board of Directors currently consists of 7 shareholder-elected members and 3 
members elected by the employees. 12 board meetings were held in 2017.

This statutory CSR report for Sydbank is part of the annual report and covers the accounting 
period from 1 January 2017 to 31 December 2017 as well as the section “Equal rights and non-
discrimination” on page 28.

In practice the CSR area is integrated in Sydbank’s daily operations and CSR related issues form a 
natural part of the Bank’s formal policies and descriptions of procedures. Reference is made to 
the following documents, all of which are available on Sydbank’s website, sydbank.com:

• Management Code of Conduct

• Code of Conduct

• Business Model

• Corporate Governance Principles

• Conflicts of Interest Policy

• Policy for measures against money laundering and terrorist financing.

Group
Executive
Management

Group Executive 
Management 
Secretariat

Internal
CSR forum

Central and 
local entities
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Sydbank acknowledges and complies with the UN Global Compact’s 10 principles and has signed 
the UN Principles for Responsible Investment (UN PRI) thereby committing the Bank to incorporate 
environment, social and corporate governance (ESG) issues when selecting equities and corporate 
bonds in which Sydbank invests.

Out of the UN’s 17 sustainable development goals, or ‘global goals’ as they are popularly known, 
Sydbank has identified the following goals as especially relevant in terms of Sydbank’s CSR efforts:

4. Quality education (see section 3)
7. Affordable and clean energy (see section 4)
8. Decent work and economic growth (see section 3)
9. Industry, innovation and infrastructure (see section 2)
17. Partnerships for the goals (see section on Sydbank’s stakeholders and section 7).

6
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Sydbank is a nationwide bank that focuses on 
traditional banking with a significant presence in all 
parts of Denmark as well as in Northern Germany.

As an advisory bank that wishes to be perceived as a 
competent and value-creating bank, we want to do 
business with customers on the basis of long-term 
relationships. Sydbank’s primary objective is to meet 
the financial requirements of its customers.

Sydbank is a bank for most people but not the same 
bank for everyone. The needs of our customers vary. 
Each customer is unique and is therefore treated 
uniquely. Sydbank wants to be a bank that provides 
what retail clients need. Within the corporate 
segment the Bank will offer the services required by 
the SME segment but may decline when it comes to 
certain services required by the largest businesses.

It is important for Sydbank to continue to be a bank 
operating on its own terms and with strong 
partnerships. In areas where the Bank does not offer 
its own products, it uses business partners offering a 
broad range of financial services such as mortgage 
credit, investment products and insurance to ensure 
that the Bank is always able to provide the services 
in demand by customers. Sydbank also strives to 
have long-term relationships with its sub-suppliers.

Sydbank has a solid financial foundation that offers 
room for more business with new customers as well 
as existing customers. Our growth will be built on a 
firm and sound footing. 

We grow through long-term and close relationships 
with customers and see acquisitions as an 
opportunity. We are not looking for quick-fix 
solutions but sound, clear agreements with a 
realistic level of risk. 

Sydbank achieves these objectives by striving to be 
among the absolute top performers in Denmark in 
terms of operating a bank and providing advisory 
services to customers based on their specific 
situation. Sydbank aims to be in the top 3 of the 6 
largest banks in terms of customer satisfaction and 
return on equity.

We measure customer satisfaction systematically 
and our ambition is to achieve a top 3 ranking 
among the 6 largest banks in the retail segment as 
well as the corporate segment. Customer satisfac-
tion in the retail segment and the corporate seg-
ment is measured by the research institutes EPSI 
and Aalund respectively.

In 2017 Sydbank came in 5th of the 6 largest banks 
measured by customer satisfaction in the retail 
segment and achieved a 4th place in the corporate 
segment.

Customer satisfaction has a high priority at Sydbank 
and therefore we will continue to strive for a top 3 
ranking in both key segments.

Sydbank’s business model
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As a commercial business and bank, Sydbank’s first 
obligation is to its shareholders. But we are 
conscious that Sydbank’s growth and existence also 
depend on an ongoing dialogue and interaction with 
a number of other stakeholders in:

• our own organisation

• the marketplace

• society at large.

At the end of 2017 Sydbank employed a total of 
2,273 people. 13% held management positions and 
the rest were employed in various specialist func-
tions, advisory functions and support functions.

The dialogue with Sydbank’s employees is 
formalised in a number of employee forums 
focussing on working conditions and the work 
environment. In addition a formalised collaboration 
exists with the local districts of the employees’ 
primary trade union, the Financial Services Union.

In the marketplace Sydbank’s principal stakeholders 
are its customers and their formal institutions and 
organisations, suppliers and investors. The Bank’s 
customers are divided into 3 main segments: corpo-
rate, retail and Private Banking. High priority is 
placed on being close to customers through local en-
gagement, for instance in local association activities 
and sports activities (see section 7).

In 2017 Sydbank set up a permanent customer panel 
of volunteers who provide input to Sydbank about 
various customer-related topics in order to optimise 
the customer experience and the quality of the 
Bank’s products.

In society at large Sydbank’s key stakeholders in-
clude supervisory authorities, suppliers, the media 
and policymakers. The Bank’s dialogue with the lat-
ter group takes place mainly through the sector’s in-
terest organisations.

The dialogue with authorities and policymakers is 
especially important these days given heightened 
regulation in the sector as a result of the financial cri-
sis in 2008 and globalisation in general. Sydbank 
recognises the need for common regulation ensuring 
security, transparency and stability in bank transac-
tions and financial markets in general. 

At the same time Sydbank finds it important that 
regulation is not introduced without the knowledge 
of the industry’s players but rather in a close 
dialogue between the authorities, legislators and the 
sector. The result is rules and regulations which can 
be implemented and handled effectively in practice.

In relation to authorities and legislators Sydbank is 
represented via its membership of the following in-
terest organisations that speak on behalf of the en-
tire financial sector or parts of the financial sector:

• Finance Denmark

• National Banks in Denmark

• Employers’ Association for the Financial Sector.

Sydbank’s
stakeholders

10



 C S R  R e p o r t  f o r  2 0 1 7  /  S Y D B A N K 11

1  -  S y d b a n k ’ s  k e y  f o c u s  a r e a s 

Suppliers

Investors

Employees

Supervisory 
authorities

Media

Interest
organisations

Trade
organisations

Policymakers

Customers

Corporate

Private
Banking

Retail
Marketplace

Own
organisation Society



All citizens and businesses need a bank account and a dynamic economy depends 
on access to risk capital. Consequently a stable and well-functioning banking system 
is an important mainstay in today’s society.

As a result banks carry a special responsibility to incorporate security and stability in 
their business practices. The scars left by the global financial crisis in 2008 are still 
unnerving, which also explains why considerable focus is on internal procedures, 
documents and quality control in the entire sector.

Compliance
Compliance in terms of regulation and supervision is high on the agenda of the 
banking sector. This area covers for instance AML efforts, personal data protection, 
credit issues and customer protection. 

Sydbank changed its legal structure in 2017. Compliance is no longer part of the legal 
department but operates as an independent function reporting directly to the Bank’s 
Group Executive Management.
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2. Financial stability

• High credit quality

• Effective implementation of new rules 
and legal frameworks

• Effective internal controls concerning the 
Bank’s procedures.

• Damage to the sector’s reputation in the 
event of negative cases about eg money 
laundering

• Large fines in the event of non-
compliance

• Costs for society as a whole if confidence 
in the financial sector declines.

Legal structure for compliance at Sydbank

Goals: Risks:

Group
Executive 

Management
Risk

Compliance

Anti-money laundering

Data Protection Officer
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Furthermore anti-money laundering (AML) was defined as an independent area of responsibility 
and in autumn 2017 the Bank appointed a Data Protection Officer (DPO) to serve as an in-house 
‘ombudsman’ in matters concerning the protection of personal data – both as regards customers, 
employees as well as other stakeholders.

In Sydbank’s view the market standards within compliance and related areas have been and are 
still being raised. With the new legal structure Sydbank wishes to make the importance of this 
work visible.

As we see it, in order to run a large modern bank, the Bank must be able to earmark considerable 
resources for dialogue and interaction with supervisory authorities and for developing the Bank’s 
systems to ensure that they live up to current requirements and expectations.

This helps to create a stable and reliable banking system, which in turn contributes to preserving 
financial stability in society.

Credit policy
Sydbank’s position on lending is set out in its credit policy. The credit policy forms the basis for 
the Bank’s lending as well as a substantial part of the advisory services offered by Sydbank to its 
customers. 

As a systemically important bank, Sydbank wishes to be perceived as robust and this is support-
ed by a prudent approach to credit risk as provided by the credit policy. 

The credit policy sets out a number of criteria for granting loans and facilities to the Bank’s cus-
tomers. The conditions and requirements relating to retail clients as regards wealth, disposable 
amount and leverage (debt relative to household income) aim to ensure that lending takes place 
on an informed and well-founded basis to customers who have healthy and sustainable finances 
in the short and long term.

The Group’s credit-related decisions relating to corporate clients are based on a systematic and 
structured review of the customer’s circumstances and industry affiliation. The review is based 
on all accessible information, including industry analyses and financial statements, and also com-
prises an assessment of the customer’s forward-looking business plan and its feasibility. 

Focus To address current risks regarding money laundering.

Chairman Sydbank’s AML Executive (member of the Group Executive Management).

Members The group executive vice presidents of the relevant divisions and the Bank’s AML 
Officer.

Meeting frequency At least 4 times a year.

Sydbank’s AML Committee
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Compliance with anti-money laundering 
legislation is an important factor in terms of 
successfully managing the task of preventing money 
laundering and terrorist financing. In order to 
strengthen these efforts to combat money 
laundering and terrorist financing and respond to 
tougher regulation in this area, Sydbank appointed 
an AML Executive from the Group Executive 
Management and established an AML function 
within Compliance in 2017. In cooperation with the 
AML function, the AML Executive must ensure that 
Sydbank complies with all legislation and rules to 
prevent money laundering and terrorist financing. 
The AML function works closely with the relevant 
customer-facing areas within the Bank and 
contributes to ensuring that all employees receive 
training in anti-money laundering rules. 

The new Danish Anti-Money Laundering Act took 
effect in 2017, in which great emphasis is placed on 
the financial sector having a risk-based approach to 
combat money laundering and terrorist financing. 
As part of this risk-based approach Sydbank 
conducted an analysis of the Bank’s risk of being 
used for money laundering or terrorist financing. 
On the basis of this analysis the Board of Directors 
has adopted an anti-money laundering policy that 
sets out the overall framework for procedures, 
routines, job descriptions and controls to 
minimise the Bank’s risk of being used for money 
laundering and terrorist financing. 

14



The Bank has established an AML Committee. The 
chairman is the Bank’s AML Executive (member of 
the Group Executive Management). The committee 
also consists of the relevant group executive vice 
presidents or their representatives. The 
committee meets at least once every quarter
to discuss current risks in this area.  

In its efforts to prevent the Bank from being 
used for money laundering or terrorist 
financing, Sydbank takes appropriate steps to 
monitor transactions and files the necessary 
reports with the relevant authorities.

2  -  F i n a n c i a l  s t a b i l i t y
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All businesses that process sensitive 
personal data are responsible for 
ensuring that processing is carried out 
in a proper and safe manner. In light of 
increasing digitization this task is 
becoming more and more 
comprehensive and varied. This is why 
Sydbank appointed a Data Protection 
Officer (DPO) in autumn 2017.

In May 2018 the EU’s General Data 
Protection Regulation will enter into 
force and with it stricter requirements 
for all organisations that process 
sensitive personal data.
The DPO’s role is to contribute to 
ensuring compliance with legislation 
concerning personal data. 
The DPO must ensure that data 
subjects’ data is processed in a proper 

manner. ‘Data subjects’ are employees 
and customers as well as others who 
may be registered by the Bank’s 
monitoring systems – eg via video.

The DPO serves as an independent 
internal adviser similar to the Bank’s 
other compliance functions.

Protection of personal data

16



EU’s MiFID II entered into force at year-
end 2017. The objective is to increase 
competition, transparency and improve 
supervisory oversight in investment 
markets.

In response to this, Sydbank has 
implemented digital system modifica-
tions so that the Bank can serve its 
investment clients in accordance with 
the new rules. In addition around 500 of 

the Bank’s advisory staff have attended 
a course on providing advice according 
to MiFID II and operating internal 
systems after the modifications were 
implemented.

MiFID II

approx 500
employees

received training
in the new MiFID II rules

in 2017.
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Sydbank’s employee policy sets out the guidelines regarding the Bank as a work-
place. The key words are: a healthy and safe work environment, an open form of col-
laboration, an inspiring everyday life, attractive development opportunities and social 
responsibility.
This direction is especially important in light of the intense competition in the market-
place. It is also noticeable in terms of employees where there is strong competition to 
attract and retain the best advisers, especially in the largest urban areas. Sydbank’s 
response to this challenge is its continued ambition to be one of the most attractive 
workplaces in the financial sector.

Organisational composition
At the end of 2017 Sydbank employed a total of 2,273 people. The full-time equivalent 
(FTE) was 2,064. This is 1.33% higher than at the end of 2016.

13% of all employees were employed in management positions (managers with staff 
responsibilities).

The distribution by gender was 52% female and 48% male. In terms of management 
staff the gender balance was 31% female and 69% male.

Sydbank wants its organisation to reflect the diversity of today’s society (see also
section 5).

We are sensitive to the needs of employees facing special challenges such as serious 
illness or personal difficulties and wherever possible we will help to find a solution. In 
2017 special flex job and vocational rehabilitation schemes for employees at Sydbank 
corresponded to 15.2 full-time positions. 
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3. Employee issues

• Healthy and attractive work environment

• Active platform for employee develop-
ment and training

• Social responsibility to each individual 
employee.

• Overly high employee turnover rate

• Psychological and physical work-related 
injuries

• Gap between the Bank’s competences 
and market demand.

Goals: Risks:

18



Employee satisfaction
Sydbank strives to be a workplace characterised by employees known for their deep commit-
ment and professional skills. We measure our efforts and we also have systematic follow-up pro-
cedures.

A small survey to gauge the temperature among employees is carried out twice a year and a 
more comprehensive employee satisfaction survey is conducted every 2 years, most recently in 
2016. The survey’s full-length questionnaire is used every other year whereas the temperature 
check survey uses a condensed questionnaire which nevertheless gives a reliable view of em-
ployee satisfaction levels. The surveys are carried out by an independent institute, Rambøll Man-
agement Consulting, which ensures anonymity in responses.

1,965 or 94% of Sydbank’s employees answered the latest temperature check questionnaire in 
autumn 2017. 

As was the case in previous temperature checks the questions concerned 5 areas. In total the re-
sponses from the 5 areas provide the basis of a total index which is the average of a scale from 0 
to 5 where 5 is the absolute best. In the most recent temperature check for the Sydbank Group 
the score was 4.2, which is an improvement from 4.1, the index score of the temperature check at 
the beginning of 2017. In 2016 the corresponding index score was 3.9.

The overall index score for employee satisfaction
has risen in the last 3 internal surveys.

2017

4.22016

3.9
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Work environment

In 2017 Sydbank initiated a campaign aiming to put 
in words the values characterising Sydbank as a 
workplace. The campaign is based on what employ-
ees have said about their everyday life as employees 
at the Bank. 

 Some of the more common words used by employ-
ees to describe Sydbank as a workplace are room for 
individuality, respect for differences, development, 
further training and freedom with responsibility.

What the employees

Work environment
At Sydbank the physical work environment falls under 
the remit of Human Resources and the Workplace Envi-
ronment Committee while the psychosocial work envi-
ronment is the responsibility of Human Resources and 
the Joint Consultation Committee.

The physical work environment is monitored on an on-
going basis by safety representatives and by way of an-
nual workplace assessments and is also asked about in 
the satisfaction surveys.

Work-related injuries are relatively seldom and the goal 
is of course 0. 10 work-related injuries were reported in 
2017 – an increase of 3 compared to 2016.

The psychosocial work environment is assessed by 
means of for instance the satisfaction surveys, workplace 
assessments and performance reviews. Particular focus is 
on preventing stress and bullying and Sydbank has is-
sued internal guidelines.

SAID
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Work environment

The first time the health week was held for all 
Sydbank’s employees was in May 2017. The idea 
came from the Work Environment Committee in 
connection with a review of the Bank’s health
package.
The health week focussed on healthy food and 
packed lunches and fluids. 
During the week extra focus was put on healthy living.

On an overall level information, recipes, videos and 
competitions were posted on the Bank’s intranet. On 
a local level the health week enabled the workplace 
environment groups to get to know their colleagues 
a little better with challenges and competitions with-
in the individual regions.

Work environment
For employees in customer-facing functions 
Sydbank offers support and psychological pro-
cessing in cases where employees have had 
unpleasant customer experiences in the form 
of threats or other verbal victimisation.

A total of 10 such incidents were reported in 
2017 – a decline compared to 12 in the year 
before.

Health week
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Ever since the project started in 2014 Sydbank has 
participated in Money Week, which is organised by 
Finance Denmark and aims to improve the financial 
literacy of young people by teaching them about 
personal finances. This initiative is backed by the 
Danish Consumer Council, the Financial Services
Union as well as the Association of Mathematics 
Teachers.

Money Week focuses on teaching 7th, 8th and 9th 
grade lower secondary school students about per-
sonal finances. All schools, classes and teachers are 
welcome to take part and use the material designed 
specifically for Money Week.

During Money Week local banks give guest talks to 
students. All guest talks must comply with official 
guidelines and requirements. These include that the 
talk is for educational purposes and that corporate 
logos are not allowed.

Sydbank’s target is to talk about personal finances to 
at least 27 classes during Money Week – corre-
sponding to 3 classes in each of Sydbank’s 9 Danish 
regions. In 2017 Sydbank held guest talks in a total 
of 38 classes. Consequently Sydbank represented 
the industry at 6.2% of the classes during Money 
Week.

Money Week
Improving financial literacy

Photo:

Per Feder, NG21, Money Week
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Recruitment – young people are welcome
High priority is also placed on recruiting young talent. In 
2017 Sydbank launched a special communication initia-
tive to increase the Bank’s visibility in channels and on 
platforms used by young people, including a variety of 
digital platforms and physical events. 

Building on this Sydbank organised 3 recruitment 
events in Aarhus, Copenhagen and Aabenraa where 
more than 70 young people took part to compete for 
between 15 and 20 training positions at Sydbank open 
to bachelors of finance.

Education
Education is high on the agenda at Sydbank and the 
Bank attaches great importance to being a platform for 
learning and development for all employees, whether as 
centrally organised training programmes or voluntary 
course initiatives. Sydbank also supports longer periods 
of further education when it makes good sense in terms 
of an employee’s development. This is agreed in each 
individual case with the employee’s immediate 
manager.

New legislation places heavy demands on banks as re-
gards education and skills development. This takes up a 
considerable part of the resources set aside for educa-
tion but it also makes good sense in terms of banks’ 
corporate social responsibility and in terms of being 
competitive in the marketplace.

The implementation of new legislation is followed up by 
targeted training of employees who are affected by this 
in their daily work. For instance in 2017 as a result of 
the implementation of MiFID II, which entered into force 
at year-end 2017, all investment managers and manag-
ers in the Private Banking segment received extensive 
training in the new procedures in the investment area.

Also, Sydbank’s retail account managers received train-
ing in the new rules to ensure that they are well 
equipped going forward to offer up-to-date advisory 
services about portfolio management products that are 
popular at the moment among retail clients due to the 
low interest rates.

Another significant education initiative in 2017 con-
cerned anti-money laundering rules. All the Bank’s em-
ployees – except for a few employees working in inter-
nal service functions – received training (see also 
section 6).

In 2018 personal data will be one of the topics that em-
ployee training will focus on – not least as a result of 
EU’s General Data Protection Regulation, which takes 
effect on 25 May.

THEME FREQUENCY INTERNAL TARGET GROUP

Anti-money laundering Annually All advisers plus support functions

Personal data 2018
due to new personal data regulation

All advisers plus support functions

Investment advice
– products with yellow/green label* incl 

MiFID II

Annually Retail segment

Investment advice
– products with red label*

Every third year
(carried out in 2017)

Investment managers
+ Private Banking managers

Mortgage credit 2018
due to new directive

Retail segment

Insurance 2018
due to new insurance distribution directive

Retail segment

Education of Sydbank’s employees in statutory topics – overview

* Cf the Danish Executive Order on Risk-Labelling of Investment Products.
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Sydbank’s primary environmental footprint comes from its energy consumption in 
connection with running the Bank’s buildings, transport in connection with meetings 
and activities as well as everyday consumption of goods.

Buildings
Energy consumption in the Bank’s buildings accounts for the largest part of the ener-
gy used and in this regard Sydbank is working on a project to determine and further 
develop the principles for reporting consumption as well as to embed documentation 
processes in Sydbank’s internal service organisation. This will pave the way for pre-
senting environmental figures allowing for reliable benchmarking from year to year 
and provide the best possible starting point for an ongoing improvement process. De-
termining common principles for environmental reporting across the sector poses a 
challenge in general.

One of the methodological challenges for a business such as Sydbank is that its build-
ing stock is not constant and there may be grey zone areas where Sydbank for in-
stance shares a canteen or other facilities with other businesses. Sydbank addresses 
this challenge by dividing consumption into 3 different categories:

• The head office at Peberlyk 4 in Aabenraa – the characteristics and purposes of 
these buildings differ greatly from the rest of the Bank’s buildings.

• Other buildings with reliable and valid energy monitoring where it is possible to 
influence and provide documentation for energy consumed.

• Other floor space where, for a variety of reasons, the figures for Sydbank’s specific 
energy and resource consumption relative to spaces surveyed and monitored are 
incomplete.
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4. Climate and environment

• Ongoing optimisation of energy 
performance in all buildings

• Reduce fuel dependent transport in 
connection with internal and external 
meetings

• High quality as regards energy 
monitoring and data.

• Inaccurate energy data creates 
vulnerability in the event of new 
requirements

• Fossil energy sources are expected to 
rise in price

• Poor indoor climate in the event of 
energy shortage.

Goals: Risks:

24



In 2017 Sydbank had at its disposal a total floor space of 103,601m2. Systematic energy manage-
ment has been established as regards 91% of this space, equivalent to a total of 93,899 m2. It is in 
this space that Sydbank’s energy and water consumption can be improved as ongoing improve-
ment processes require readings and monitoring. Consequently the following describes exclu-
sively this part of Sydbank’s energy consumption in the buildings.

The 91% coverage of the floor space is considered satisfactory as there will always be a residual 
category as regards which energy used cannot be monitored reliably, for instance due to changes 
in ownership, renovations and areas shared with other users.

The remaining 9% of the floor space, which is not included in environmental reporting, comprises 
for instance holiday homes owned by the Bank, unheated storage rooms or buildings that are for 
sale and/or are unused. Naturally Sydbank has consumption figures for this part of the floor space 
and they are included in the tables at the end of this report.

Electricity consumption
Electricity consumption at Sydbank’s head office in Aabenraa fell from 2,877,000 kWh in 2016 to 
2,713,000 kWh in 2017, equal to 135 kWh/m2 and 128 kWh/m2 respectively – a decline of 6%.

In addition a decline in electricity consumption of 8% was recorded in the remaining floor space 
from 3,958,000 kWh to 3,655,000 kWh. And since the floor space fell by 2%, the saving in elec-
tricity consumption per square metre was 7% compared to the previous year.

Overall Sydbank’s electricity consumption at the head office as well as the in the Bank’s other 
buildings dropped by 7% in 2017.

From 2014 to 2017 Sydbank’s total electricity consumption in energy managed floor space fell by 
a total of 18%.

There are numerous reasons for these savings – for instance the replacement of back-up power 
units, the conversion to LED lighting, cooling system optimisation and IT equipment upgrades to 
newer standards. First and foremost Sydbank achieves savings by way of systematic manage-
ment and follow-up on a day-to-day basis.

Sydbank plans to continue these ongoing improvement initiatives in the years to come.

Sydbank’s electricity 
consumption
Decline in 2017:

7%
Decline 2014-17:
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Transport-free meetings

2 online meetings
per week is the recommended target for 

Sydbank’s advisers

Heat consumption
95% of heated areas are subject to systematic ener-
gy management. The decline in heat consumption is 
somewhat less than the decline in electricity con-
sumption. In 2017 heat consumption in energy man-
aged areas excluding the head office fell from 
5,401,000 mWh to 5,144,000 mWh, equal to 5%. 
However adjusted for climate variations the decline 
represented only 2%.

At the head office in Aabenraa heat consumption ad-
justed for climate variations in 2017 was equivalent 
to consumption in 2016.

The total decline in heat consumption adjusted for 
climate variations at the head office and in Sydbank’s 
other buildings constituted 2.5% in 2017.

From 2014 to 2017 heat consumption adjusted for 
climate variations in energy managed areas dropped 
by 8.5%.

In 2018 Sydbank plans to continue its efforts to opti-
mise heat monitoring by means of heat index alarms 
which compare readings with previous years.

Water consumption
In 2017 Sydbank’s total consumption of water was at 
the same level as that in 2016. However, with the ex-
ception of the head office, consumption fell slightly 
in the Bank’s other buildings.

From 2014 to 2017 Sydbank reduced its total water 
consumption by 11%.

The reason for the savings is an efficient alarm sys-
tem, which means that leaking toilets and unneces-
sary waste of water in the Bank’s other buildings are 
immediately detected and remedied.

Transport
Sydbank’s need for transport is primarily in order to 
attend various meetings outside the Bank. Transpor-
tation is normally by car – either an employee’s own 
car, for which he or she receives a fixed mileage al-
lowance, or one of the 79 cars currently owned by 
the Bank that are made available to employees.

In 2017 Sydbank reimbursed employees for a total of 
3,226,339 kilometres driven in private cars according to 
the fixed mileage allowance rate. This was 214,410 kilome-
tres more than the year before, equal to an increase of 7%.

A similar rise was recorded in transport using Sydbank’s 
fleet of cars and therefore the increase in total trans-
port by car for business purposes was also 7% in 2017.

Going forward Sydbank will seek to limit transporta-
tion to meetings by holding a greater number of on-
line meetings. At present the number of online 
meetings with customers is around 9,000-10,000 
per year. The target for the Bank’s advisers is at least 
2 online meetings per week.

CO2 emissions
Sydbank acknowledges the need to reduce the emis-
sion of greenhouse gases on a global level. In this 
context Sydbank is a tiny piece with limited possibili-
ties to influence the composition of fossil/non-fossil 
fuels in its energy purchases.

Sydbank’s primary focus is therefore on energy effi-
ciency and reducing consumption in regard to CO2 
and other greenhouse gases.

 For the sake of clarity we have calculated the Bank’s 
total CO2 emissions. It must be noted that the con-
version has a number of inherent uncertainties and 
for this reason it cannot be used as a management 
indicator. Here actual KPIs regarding energy con-
sumption are used.

The uncertainty concerning CO2 emissions in con-
nection with the Bank’s electricity consumption re-
lates to the fact that the emission values of the elec-
tricity Sydbank receives vary greatly from year to 
year – for instance as a result of the extent to which 
non-fossil energy sources such as nuclear power and 
wind are used in electricity production. And needless 
to say Sydbank is unable to influence these factors. 
The newest official key figures for emission values 
from the Danish Energy Agency are from 2015 at 
the time of reporting.

In terms of heating the picture is further complicated 
by the fact that Sydbank uses several district heating 
suppliers that have completely different sources of 
heat and thereby also different emission values. Also 
here Sydbank is not in a position to influence these 
circumstances.

Against this background it is estimated that the 
Bank’s total CO2 emissions in 2017 as a result of run-
ning its buildings and driving were around 3,000-
3,500 tonnes. This is similar to the level in the 2 pre-
ceding years. However as mentioned earlier this 
figure is subject to many methodological complica-
tions and by extension considerable uncertainty as 
electricity and heating from external suppliers are 
the source of the greater part of emissions.
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Sydbank uses the energy management system KeepFocus to monitor energy consumption on an hourly basis in all corners 

of the Bank’s buildings. Apart from providing a precise overview over time of the consumption of electricity, water and heat, 

the system also sends an alarm if there are unusual variations in consumption. Around 1,200 alarms have been installed 

that are activated if consumption exceeds specific limits.

An everyday example of this is from a branch in Herning where mysterious fluctuations in water consumption were regis-

tered during 2 weekends in November 2017. On closer inspection it became clear that the higher consumption was 

because of a toilet that was not used on a daily basis. It was however used by the cleaning staff on Fridays to empty their 

buckets, which activated a defective float switch.

As a result there was a water wastage of around 31,000 litre during 2 weekends before the error was corrected. If Sydbank 

had not used KeepFocus, weeks or months could have passed before the expensive and unnecessary waste of water was 

detected.

0 1,000 2,000 3,000 4,000 5,000 6,000 7,000 8,000 9,000

Leaking toilet
in Herning
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Sydbank acknowledges the principles in the UN Global Compact initiative, including 
to respect and observe international human rights and to combat discrimination in all 
its forms.

Equal rights and non-discrimination 
Sydbank wants to ensure that in general all employees have equal access to participa-
tion and promotion in the organisation regardless of age, gender, ethnic background, 
religion or culture. This is the main reason why we monitor the gender balance at 
Sydbank. The Bank does not have a specific gender composition target as in practice it 
also depends on the free choice of employees and their personal priorities, and 
Sydbank also wishes to take into consideration and support the freedom of choice of 
each individual employee. 

Sydbank has a responsibility to ensure that there is always an open and unbiased se-
lection process in the organisation without any form of discrimination – and that the 
organisation aptly reflects the labour market’s composition in terms of gender and 
other differences such as age, ethnic background and culture. Diversity in all its forms 
creates the best and most dynamic work climate and this is what we want to focus on 
at Sydbank. 

When recruiting people, a guiding point at Sydbank is however that both genders are 
represented among the final 3 candidates. The overall gender distribution at Sydbank 
was 52% female and 48% male in 2017. The share of women in management posi-
tions is currently 31%. Sydbank’s aim is that women will represent 25% of the share-
holder-elected board members in 2019. Following the general meeting in 2017 
Sydbank’s Board of Directors consisted of 8 shareholder-elected board members in-
cluding 1 female shareholder-elected member. During the year 1 male member re-
signed from the Board of Directors.

The most recent member of the Board of Directors was elected by the Shareholders’ 
Committee in 2017. At the time there was a need for a board member with specific 
qualifications within auditing and accounting. The Shareholders’ Committee elected a 
male candidate as there were no female candidates with the requested qualifications 
among the Shareholders’ Committee members.     
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5. Human rights

• Equal opportunities for all employees

• Avoid investments in companies or 
regimes that violate basic rights.

• Unequal terms result in loss of dynamics 
and commitment within the organisation

• Unethical investments result in 
uncertainty as they are not in line with 
the Bank’s fundamental values.

Goals: Risks:
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The Nomination Committee and the Board of Directors will seek to ensure that new women 
board members can be recruited to fulfil the defined target.

Responsible investment
Sydbank manages significant portfolios in investment markets – on behalf of the Bank and on be-
half of its customers – and is mindful that environmental, social and corporate governance issues 
are taken into account in terms of the companies invested in. More specifically there is a strong fo-
cus on ensuring that companies and regimes observe human rights and international conventions.

This is why Sydbank signed the UN Principles for Responsible Investment (UN PRI) in 2010 and 
consequently the Bank also incorporates the relevant principles formulated in the UN Global 
Compact into its investment decisions.

Sydbank’s collaboration with GES Investment Services (GES) to monitor investment markets in 
order to ensure that investments made by Sydbank live up to the principles for responsible in-
vestment continued in 2017.

In the 3rd quarter of 2017, 37 companies were on Sydbank’s international stock exclusion list. 24 
companies because they were active as regards the production of cluster bombs, nuclear 
weapons or landmines. 1 company as a result of violation of labour rights. 1 company as a result 
of violation of human rights. 5 companies as a result of environmental violations. 4 companies in 
connection with activities on the West Bank and 4 companies in connection with the verified 
destruction of natural resources in Western Sahara.

In 2017 GES, on behalf of Sydbank, actively engaged with 33 companies in developed countries 
about 41 different cases. 5 of these cases were sorted out during 2017, ie the businesses have 
lived up to the goals defined in the engagement process to resolve the issues. Focus was solely 
on companies that have violated widely accepted international conventions and norms concern-
ing environmental and social issues. 16 of these cases concern violations of labour rights, 10 cas-
es concern human rights, 5 cases concern environmental issues, and 10 cases concern corruption. 
In future the screening process on which the engagement efforts via GES are based will also take 
into account companies that do not comply with the Paris accord and the national promises on 
reducing CO2 emissions. 
 
In emerging markets GES’ engagement in 2017 resulted in 90 visits and 8 conference calls with 
businesses in Africa, the Middle East, the Far East and Latin America. GES has ongoing engage-
ment cases on behalf of Sydbank involving more than 125 businesses in emerging markets. In 
several cases the response was good and is improving as businesses gain confidence in the en-
gagement process and acknowledge the value of the input provided by GES and Sydbank but in 
some cases there is little or no response. In these cases GES allocates additional resources to be-
gin a dialogue and aims at establishing contact at a number of managerial levels in the business-
es. Engagement activities focus primarily on companies that have violated widely accepted inter-
national conventions and norms concerning environmental and social issues as well as 
companies that can be associated with very high environmental and social risks and at the same 
time have very low readiness levels to tackle these risks.

Violation of human rights 1
Production of cluster bombs, nuclear weapons or landmines 24

Violation of labour rights 1

Environmental violations 5

Activities on the West Bank 4

Destruction of natural resources in Western Sahara 4

In Q3 2017 37 companies were on Sydbank’s international stock exclusion list for a total of 39 

different reasons (2 companies were noted for 2 exclusion reasons):
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Cash handling plays an increasingly smaller role in banks’ day-to-day operations. 
This trend also has an impact on safety issues as the number of robberies has 
dropped sharply in recent years. The simple reason is that the amount of cash flow-
ing through bank branches is getting smaller and smaller and so is the reward for 
potential robbers.

For the second consecutive year there were no attempted robberies at Sydbank in 
2017.
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• Support efforts by the authorities to fight 
corruption and crime

• Continue to take a proactive approach to 
digital security and correct processing of 
personal data.

• Losses for customers and the Bank in the 
event of criminal acts

• System failure in the event of cybercrime.

Goals: Risks:

Banks, total
Sydbank
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Financial Sector forum for Operational Resilience
As one of 6 representatives from the financial sector, Sydbank participates in the Danish central bank’s Financial 

Sector forum for Operational Resilience, FSOR.  One of the main purposes is to protect the financial sector from 

cyber attacks and create the greatest possible digital security. The initiative was established in 2016 and since 

then 2 joint tests of the sector’s crisis response plans in connection with serious operational incidents, including 

cyber attacks, have been carried out. These tests – and also the collaboration within FSOR – have significant 

learning value for the sector and improve the sector’s capability to efficiently tackle an actual cyber attack in the 

future.

Digital security
Instead there is increasing focus on digital crime and improving digital security.

Sydbank publishes an annual risk report in which digital threats and risks are analysed. 

Denial of service, ransomware, phishing and web attacks are the threats posing the greatest 
risks for Sydbank. Denial of service, also known as DoS and DDoS, is the blocking of a website or 
service. Ramsomware is a type of malware that locks files, drives or databases. Phishing is a kind 
of social engineering where the user is tricked into disclosing personal or confidential informa-
tion. Web attacks target internet-facing systems, for instance websites and services, either to 
gain access to underlying systems or to extract user or log-in information.

Every year Sydbank conducts an assessment of its systems as regards the risk areas confidenti-
ality, integrity and accessibility. In 2017 a commercial impact assessment of a total of 589 sys-
tems was carried out, which was 217 more than in 2016. 104 systems were identified as having a 
large commercial impact in relation to the 3 criteria mentioned above. In the threat assessment 
99 threats were grouped into 24 threat categories. Of these, 4 threats that posed a major overall 
risk were selected. As a result of the risk assessment, 9 systems with these threats and major 
risks were identified.

In order to deal with the threats to the Bank’s IT security, Sydbank focuses on proactive 
information and knowledge sharing. Sydbank has published “Guide – IT Security and Physical 
Security” for internal use to extend the general knowledge of IT security. In 2017 Sydbank also 
organised customer events where IT 
security was on the agenda in 
collaboration with police experts.

FSOR
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Personal data
EU’s General Data Protection 
Regulation enters into force in 
May 2018 and Sydbank spent 
part of 2017 preparing for the 
changes in the Bank’s systems 
and procedures which the 
tougher data protection rules 
will involve.

For instance, as mentioned in 
section 1, Sydbank appointed a 
Data Protection Officer (DPO) in 
autumn 2017 to act as a kind of 
in-house ‘ombudsman’ 
regarding correct processing of 
personal data.

In addition Sydbank has 
launched an in-house campaign 
to draw employees’ attention to 
correct processing of personal 
data in the Bank’s day-to-day 
business. The campaign is called 
‘Confidentiality comes with 
strings’ – a reference to the fact 
that the confidential customer 
relationship, the backbone of 
Sydbank’s business model, 
builds on customer trust and 
responsible conduct on the part 
of the Bank.
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Money laundering
Efforts to combat money launder-
ing and financial crime are a signif-
icant element in the Bank’s day-
to-day activities. In 2017 Sydbank 
appointed a formal head to over-
see efforts in this area. In addition 
the Bank’s largest education initia-
tive to date regarding money 
laundering was carried out in No-
vember and December. All em-
ployees except for a few staff 
members in the internal service 
functions attended a course. Em-
ployees with no direct customer 
contact or case handling attended 
a 1-hour course and the remaining 
employees attended a 4-hour 
course.

The purpose of the courses was to 
give all employees insight into the 
procedures that must be activated 
inside and outside the Bank when 
transactions or customer behav-
iour are suspected of being related 
to money laundering.

In December Sydbank imposed a 
ban on its employees buying the 
much-discussed crypto currencies 
such as Bitcoin. The argument is 
that Sydbank considers invest-
ments and trading via channels 
that in principle are not regulated 
at all to be incompatible with 
working in the regulated financial 
sector.
Sydbank welcomes the technolog-
ical possibilities of the underlying 
blockchain and the open banking 
principles but the Bank’s clear po-
sition is that the development of a 
parallel and non-regulated finan-
cial system is undesirable.Photo:

In-house campaign on the 
processing of personal data
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Sydbank’s approach to sponsorships is influenced by the Bank’s commitment to lo-
cal relationships and dialogue. Our primary focus is on contributing locally and sup-
porting projects that help create local value and local relationships. Sydbank helps to 
support and develop local association activities and sports activities in particular via 
its sponsorships, most of which are given locally via Sydbank’s 10 regions.

On the basis of this philosophy Sydbank sponsored around 200 small local activities, 
45 large regional activities and a couple of large nationwide projects amounting to a 
total of around DKK 12 million in 2017. 

Handball camps and horse riding camps
A very successful nationwide sponsorship by Sydbank is its collaboration with the 
Danish Handball Association to organise handball camps during the summer and half-
term school holidays. The target group is young people aged between 5 and 15 and 
the objective is to strengthen the broad interest in this sport.

Every year around 10,000 young people take part in the handball camps. Aside from 
the financial contribution, Sydbank is actively involved in a number of related activities 
before, during and after the camps, for instance training coaches, distributing drinking 
bottles and other equipment as well as activities on social media.Lo
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7. Local engagement

• Promote health, dialogue and community 
spirit in the local areas where the Bank 
operates

• Support sports and cultural life – at an 
elite level and an amateur level.

• Lack of contact with the local community 
and everyday life will undermine 
Sydbank’s identity as a relationship bank.

Goals: Risks:
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Our main sponsorship of the Danish Equestri-
an Association has a similar aim. As a result of this 
collaboration a summer camp is held for young 
horse riding enthusiasts. The camp has room for 
13 young people and during an extended week-
end in late summer they are trained by some of 
the top equestrian names and have an unforget-
table experience with lots of social activities with 
other horse riding enthusiasts.

The initiative was developed to promote the in-
terest in riding – at an elite level and an amateur 
level – and many more than just the 13 partici-
pants are engaged in connection with the event. 

To enter the competition young people upload a 
nomination video to the summer camp’s website. 
A couple of places are given to contestants who 
receive the largest support for their nomination 
and the rest are chosen by a jury on the basis of 
their videos.

Also in 2017 youngsters showed great interest in 
taking part and being active on the various online 
social platforms around which Sydbank’s summer 
camp is built. The project will continue in 2018.

Sydbank sponsors more than 200 

local activities. The sponsorships are 

agreed and developed by the Bank’s 

10 regions based on the 

fundamental idea that they best 

know how Sydbank can support the 

local communities in the best 

possible way. 

Local sports activities are an 

important focal point of this type of 

sponsorship as local sports 

associations help to encourage 

healthy living and strengthen local 

team spirit and community spirit. 

A good example of a local activity 

sponsored by Sydbank is found in 

Grindsted, where Sydbank is the 

main sponsor of a running event 

with around 500 participants every 

October. 

The “Sydbank Race” is organised by 

the local running club Grindsted 

Motion. Once a week 6 weeks 

before the event the club organises 

a training run starting from Sydbank 

in Grindsted and 40-60 runners 

have taken part. In 2017 the event 

also included a children’s race and all 

the young contestants were given 

special hats with the popular comic 

figure “Rasmus Klump”. 

200 local sponsorships
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Furthermore Sydbank helps to support projects 
that create value at a local level via Sydbank 
Fonden and Sønderjyllands Fond.

In 2017 the funds made 515 donations totalling 
around DKK 10 million.
In addition 63 travel grants of DKK 10,000 were 
awarded to young students. 

Sydbank Fonden and
Sydbank Sønderjyllands Fond

Every year Sydbank awards about 

60 travel grants to young students 

across the country. Each grant is for 

DKK 10,000 and is donated by 

Sydbank Fonden.

63 travel grants were awarded in 

2017.

The recipients are nominated by 

their schools and the grants are nor-

mally presented during the gradua-

tion ceremonies. The grants, which 

are given as a lump sum, are award-

ed as honorary grants and in recog-

nition of recipients’ achievements – 

professionally as well as socially.

Sydbank helps young people on their way

Photo:
Branch manager Michael Lejsgaard Jensen from Sydbank in Randers presents a travel grant to Rasmus Caspersen, who 

graduated in June 2017 from Dania Academy in Paderup with an AP degree in commerce management. During his studies he 

suffered from a serious illness and underwent surgery 3 times. But Rasmus overcame these obstacles, passed his exams with 

flying colours and was also offered a permanent position as a sales consultant at Vink Plast in Kristrup, where he interned.
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Segment Target 2018 Ranking 2017 Ranking 2016

Retail* Top 3 5 4

Corporate** Top 3 4 3

2017 2016

Number of employees 2,273 2,215

Number of employees full-time equivalent (FTE) 2,064 2,037

Number of employees in flex jobs etc (FTE) 15 14

Gender balance (F/M) (%) 52/48 53/47 

Employees in management positions (%) 13.3 13.5 

Gender balance (F/M), management staff (%) 31/69 32/68 

2017 2016

Work-related injuries 10 7

Robberies 0 0

Unpleasant customer confrontations other than robberies* 10 12

2017 2016

Number of board meetings held* 12 12

Attendance rate at board meetings** 99 95  

Women board members elected by the Shareholders’ Committee (%) 14.3*** 12.5**** 

Average age of board members elected by the Shareholders’ Committee***** 59 57 

Target
2018

Score
autumn 2017

Score
1 Jan 2017

Score
2016

Maintain or 
increase

4.2 4.1 3.9

Table 1. Customer satisfaction

Table 3. Organisational composition

Table 4. Reported incidents – work environment

Table 5. Governance

Table 2. Employee satisfaction*

* Survey conducted by EPSI.

** Survey conducted by Aalund.
Ranking among the 6 largest banks in Denmark.

* Where the employee has accepted Sydbank’s offer of support and psychological processing.

* Includes physical meetings only. In addition the Board of Directors holds conference calls, 
takes part in training days and a strategy seminar. 

** Includes members elected by the Shareholders’ Committee and members elected by the 
employees. 

*** Equivalent to 1 in 7. 

**** Equivalent to 1 in 8.

***** At year-end.

* At year-end.

* Analysis by Rambøll Management Consulting. The survey’s full-length 
questionnaire is used every other year in even years whereas the 
temperature check survey uses a condensed questionnaire which 
nevertheless gives a reliable view of employee satisfaction levels.

Appendix: Key figures for Sydbank’s CSR efforts – 2017
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Goal Share of engagement with impact (%)

1. No poverty Indirect

2. Zero hunger Indirect

3. Good health and well-being 78 

4. Quality education Indirect

5. Gender equality 5 

6. Clean water and sanitation 45 

7. Affordable and clean energy 15 

8. Decent work and economic growth 58 

9. Industry, innovation and infrastructure 76 

10. Reduced inequalities Indirect

11. Sustainable cities and communities 6 

12. Responsible consumption and production 95 

13. Climate action 93 

14. Life below water 12 

15. Life on land 45 

16. Peace, justice and strong institutions 98 

17. Partnerships for the goals 35 

Number of companies on exclusion list* 39

Reason for exclusion

Violation of human rights 1

Production of cluster bombs, nuclear weapons or landmines 24

Violation of labour rights 1

Environmental violations 5

Activities on the West Bank 4

Destruction of natural resources in Western Sahara 4

2017 2016

Nationwide sponsorships 2.2 2.4

Regional/local sponsorships 9.8 8.0

Sydbank Fonden 9.5 4.4

Sydbank Sønderjyllands Fond 1.9 1.9

Trelleborg Fonden 2.3 2.1

Student travel grants 0.6 0.6

Table 8. GES engagement in EM countries – impact on global goals

Table 6. Exclusion of companies in investment 
portfolios as a result of violations of international 
norms and conventions

Table 7. Donations (DKKm)

* Figures from Q3 2017.
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2017 2016 2015 2014

Total active departments, floor space* m2 93,529 96,044 98,768 104,346

Total consumption MWh 6,633 7,105 7,112 7,088

Total consumption (adjusted for climate variations)*** MWh 7,373 7,761 8,272 8,469

Total consumption/floor space kWh/m2 71 74 72 68

Total consumption/floor space (adjusted for climate variations)        kWh/m2 79 81 84 82

KPI departments, floor space**** m2 67,467 68,920 71,713 74,976

KPI – consumption kWh 5,144 5,401 5,433 5,401

KPI – consumption (adjusted for climate variations) kWh 5,729 5,907 6,303 6,440

KPI – consumption/floor space kWh/m2 76 78 76 72

KPI – consumption/floor space (adjusted for climate variations) kWh/m2 85 86 88 86

Head office, floor space***** m2 21,274 21,274 21,274 21,274

Head office – consumption MWh 1,127 1,152 1,100 999

Head office – consumption (adjusted for climate variations) MWh 1,239 1,234 1,254 1,174

Head office – consumption/floor space kWh/m2 53 54 52 47

Head office – consumption/floor space (adjusted for climate variations) kWh/m2 55 59 58 58

Table 10. Heat consumption*

* Data generated on 31 December 2017.

** All floor space excl Næstved. As for Næstved there is still some uncertainty with regard 
to the floor space measurements and energy readings.

*** Adjustment for climate variations on the basis of degree-day numbers provided by the 
Danish Technological Institute (ref: https://www.teknologisk.dk/energi/492).

**** All heated floor space with reliable floor space data as well as systematic energy 
management – however excluding the head office in Aabenraa. 

***** Head office in Aabenraa.

2017 2016 2015 2014

Total active departments, floor space** m2 103,601 106,828 110,897 117,469

Total consumption MWh 6,608 7,225 7,545 8,489

Total consumption/floor space kWh/m2 64 68 68 72

KPI departments, floor space*** m2 72,625 73,888 77,199 80,462

KPI – consumption MWh 3,655 3,958 4,115 4,481

KPI – consumption/floor space kWh/m2 50 54 53 56

Head office, floor space**** m2 21,274 21,274 21,274 21,274

Head office – consumption MWh 2,713 2,877 2,906 3,318

Head office – consumption/floor space kWh/m2 128 135 137 156

Table 9. Electricity consumption*

* Data generated on 31 December 2017.

** All floor space excl Næstved. As for Næstved there is still some uncertainty with regard to 
the floor space measurements and energy readings. Including basements, storage rooms etc.

*** All floor space with reliable floor space data as well as systematic energy management – 
however excluding the head office in Aabenraa.

**** Head office in Aabenraa. The head office houses eg significant server facilities and 
emergency power systems. Therefore its KPIs as regards energy consumption differ from the 
KPIs of facilities outside the head office.
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2017 2016 2015 2014

Total active departments, floor space** m2 99,712 102,606 106,253 111,947

Total consumption m3 13,978 14,614 15,164 16,892

Total consumption/floor space L/m2 138 142 143 151

KPI departments, floor space*** m2 69,923 71,402 74,661 77,527

KPI – consumption m3 9,101 9,282 9,507 11,002

KPI – consumption/floor space L/m2 128 130 127 142

Head office – floor space**** m2 21,274 21,274 21,274 21,274

Head office – consumption m3 4,718 4,529 4,346 4,555

Head office, consumption/floor space m2 221 213 204 214

Table 11. Water consumption*

2017 2016 2015

Number of kilometres driven in private cars for business purposes, reimbursed 
according to the fixed mileage allowance rate 3,226,339  3,011,929 2,512,441

Number of kilometres driven in Sydbank’s own fleet of cars* 1,648,200 1,562,856 1,658,292

Total number of kilometres driven 4,874,539 4,574,785 4,170,733

2017 2016 2015

Electricity** 1,548 1,651 1,318

Heating*** 1,164 1,246 1,207

Driving**** 634 713 542

CO2 total 3,346 3,610 3,067

Table 12. Driving - passenger transport

Table 13. CO2 accounts*

* Based on Sydbank’s own figures for consumption of electricity, heating and driving for 
business purposes.
Data generated on 31 December 2017.

** Emission values for electricity are calculated according to Syd Energi, based on Energinet’s 
125% method. Since the latest emission values are from 2015, calculations are subject to 
some uncertainty as emission figures for electricity vary greatly from year to year.

*** Emission figures for heating: using 200% + 25% net loss rule, data on district heating 
systems based on input to energy and CO2 accounts supplied by the Danish Energy Agency, 
2016 figures are not expected until February 2018. Calculations are therefore subject to 
uncertainty.

**** Emission relating to driving is calculated on the basis of the Danish Society for Nature 
Conservation’s recommended average of 130g CO2 per kilometre for Danish cars.
(http://www.dn.dk/ media/3759/kk_co2-vejl_versioniia_bilag1_2012-03-12.pdf).

* Data generated on 31 December 2017.

** All floor space excl Næstved. As for Næstved there is still some uncertainty with regard to the floor 
space measurements and energy readings. Excluding floor space with no mains water supply.

*** All floor space with reliable floor space data as well as systematic energy management – however 
excluding the head office in Aabenraa.

**** Head office in Aabenraa.

* Calculated on the basis of spending on the cars’ fuel cards, assuming an average
consumption of 1 litre fuel per 12 kilometres.
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